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1. Introduction 

As we embrace the year ahead in excitement, Students for Children (Students for Children) is 
filled with renewed energy, unwavering dedication, and a deep sense of purpose. For nearly two 
decades, our organization has worked tirelessly to make education accessible to children in 
underserved communities. Along the way, we have celebrated many successes, overcome 
numerous challenges, and built a legacy of meaningful, positive change.  

Our mission remains clear: to make effective, equitable and high-quality education accessible to 
all children around the world. We will continue to support our cause through identifying, 
supporting and monitoring small-scale, sustainable projects that have the power to positively 
transform lives and build communities for children in need. 

This year, we aim to broaden our network of partnerships with companies to expand our reach 
and enhance our impact.  

In the following pages, we present our 2026 Policy Plan. This document illustrates our vision for 
the year, outlining key strategies for our work in 2026 for advancing our mission. 

We want to take this opportunity to express our heartfelt thanks to our dedicated donors, 
Advisory Board members, and everyone who has supported our cause. Your contribution has 
been crucial to our journey, and we are deeply grateful for the partnership that allows us to create 
lasting change.  

We invite you to share any questions, feedback, or suggestions with us via email: 
voorzitter@studentsforchildren.nl. Your input is invaluable as we remain committed to 
transparency, accountability, and continuous improvement.  

On behalf of the Students for Children Board,  

Tea Šehić 

Chairwoman 

2. Internal Organization 

2.1 Internal Documentation 

As in the past few years, a large endeavour is to neatly organise and categorise our documents on 
Google Workspace. This will make it easier for future Board members to access the past work of 
Students for Children, allowing them to draw on previous years as an example. To that end, we 
will continue to follow the structure set up on Google Workspace by the previous Board, and 
finish transferring all old documents over onto this Drive, aiming to have this completed by 
February 2026. Important documents only available in Dutch will continue to be translated into 

 



English. To ensure that communication between Board members runs seamlessly, we will 
maintain the online workspaces established at the end of 2025, including a Notion page. This 
provides a cohesive platform for Board members to track their individual tasks and 
responsibilities, manage upcoming events and deadlines, and maintain a coherent overview of 
Board activities. As per usual, minutes will be taken at every Board meeting by the Secretary and 
circulated shortly afterwards so that all Board members remain up to date on all relevant 
information. 

2.2 Board 

Recruitment for the upcoming Board will begin in March 2026, allowing sufficient time to find 
and interview well-suited candidates. Advertisement of our recruitment efforts will be conducted 
primarily through JobBoard postings, the Students for Children website and our Instagram 
account. The Secretary will then interview the strongest candidates. Ideally, the new Board 
members will be selected by the end of June 2026, allowing for a smooth transition. We aim for a 
healthy balance between Dutch and international students in this recruitment process, which will 
allow the next Board to communicate easily with companies and institutions both in the 
Netherlands and with the organisations we partner with abroad.  

3. Projects 

3.1 General Objectives 

Students for Children (Students for Children) funds small-scale, local education initiatives that 
aim to directly improve access to and the quality of primary and early secondary education for 
children aged 0 to 18. For an overview of the projects completed in 2024–2025, including their 
results in Uganda, India, Kenya and Honduras, we refer to the 2024/2025 Annual Report.  

For the 2025–2026 period, the focus of the Projects chapter is threefold. First, the Board will 
prioritise projects that can be completed within one Board year. Second, it aims to strengthen due 
diligence, monitoring, and documentation processes to ensure smooth transitions between Boards 
and to prepare for the possibility of multi-year projects in the future, for example projects that 
combine an initial investment in school infrastructure with follow-up support for several school 
years (such as scholarships, mentoring or ongoing WASH and menstrual-health programmes). 
Third, Students for Children aims  to support projects that for example target the improvement of 
girls’ education, reduction of absenteeism (particularly menstruation-related), inclusion of 
children with disabilities. Besides this, Students for Children will continue to support projects 
that target the development of basic educational infrastructure such as latrines, water points, 
learning spaces, and teaching materials. 

 



3.2 Planned Number and Timing of Projects 

Given the current funding limitations, the Board plans to implement and fund two projects 
during this policy year, with the goal of completing a third if additional funds are raised as 
outlined in section 3. Each project will have an estimated funding range of €2,000 to €2,500. The 
first project was expected to begin in November 2025, followed by a second once sufficient 
funds have been secured.  

The first project was scheduled to start in November 2025. The shortlisted candidate for this 
round includes the Dominion Rescue Foundation (Uganda). A second selection round is planned 
for March 2026, approximately three to five months after the first, to ensure sufficient time for 
fundraising and implementation. 

This approach - funding smaller, short-term projects - enables the Board to maintain close 
oversight of implementation, reduce the risk of information loss during annual transitions, and 
still achieve measurable educational outcomes. 

3.3 Funding Envelope and Priorities 

Each project will receive between €2,000 and €2,500, depending on the amount raised through 
ongoing fundraising efforts. The maximum possible grant per project is €3,500, which can only 
be approved by the full Board and requires reinforced due diligence measures. 

Because Students for Children aims to broaden rather than simply repeat its project portfolio, the 
Board will prioritise initiatives that fill thematic or geographic gaps where feasible. At the same 
time, this search for “new” project types will be balanced with careful risk management and a 
clear overview of Students for Children’s past collaborations, so that we do not re-label existing 
themes (such as reusable pad programmes) as entirely new and can deliberately combine 
innovation with continuity where this best serves children. Within this overall focus, the Board 
will actively seek proposals that advance girls’ education—such as projects that reduce 
menstrual-related absenteeism through improved sanitary facilities or reusable pad 
programmes—and initiatives that strengthen inclusive learning environments for children with 
disabilities. At the same time, Students for Children will remain open to high-quality, legitimate 
education projects, particularly those that offer clear value for money or strong community 
ownership. These include projects that provide essential learning materials (books, desks, school 
supplies) or improve basic infrastructure such as water access, beds, classroom furniture, and 
safe study spaces. This approach allows Students for Children to diversify its impact while still 
funding reliable and mission-aligned proposals. 

Geographically, Students for Children will try to prioritise countries possibly where the 
organisation has not yet funded projects, or where particularly strong proposals were received in 
2025. Malawi and South Sudan are key focus areas, while high-quality applications from Uganda 
and Kenya will continue to be considered. 

 



3.4 Selection Criteria and Assessment Process 

The project selection process is built on fairness, transparency, and a high likelihood of 
successful implementation. Proposals are first subjected to a preliminary eligibility scan to 
ensure they focus on education for children aged 0–18, include a completed form, and present a 
clear, feasible budget.  

Because Students for Children receives a steady inflow of proposals—often ten or more every 
two weeks—the Project Coordinator begins by conducting a preliminary evaluation of all 
incoming applications. During this stage, incomplete, ineligible, or unverifiable proposals are 
filtered out, and a shortlist of roughly 8–12 strong candidates is compiled. These shortlisted 
projects then move into the full assessment phase, where each proposal is reviewed in Students 
for Children’s standardised Excel comparison tool against common criteria – such as alignment 
with SfC’s mission and target group, feasibility and partner capacity, budget realism and value 
for money, sustainability and community ownership, verifiability of documents, and contribution 
to geographic or thematic diversity. This structured scoring ensures consistent assessment and 
fair comparison between very different types of projects. After scoring, each proposal undergoes 
verification, including checks of organisational registration, bank details, and partner 
endorsements; when necessary, additional confirmation is sought from district authorities or 
relevant ministries. 

The Project Coordinator presents shortlisted proposals to the Board, which then makes the final 
decision and records it in the meeting minutes. 

3.5 Due Diligence and Fraud Prevention 

To minimise risks of fraud or ineligibility, Students for Children applies a strict due diligence 
protocol to all applicants. Each partner must provide proof of legal registration, an official bank 
account in the organisation’s name, and a recent activity or financial report. 

Where feasible, endorsement letters are requested from verifiable sources such as district offices, 
ministries, or recognised partner organisations. References are cross-checked through e-mail 
contact with the mentioned partners, online platforms, or NGO directories; in contexts where 
formal letters are difficult to obtain, additional emphasis is placed on independent online 
verification and direct contact with local stakeholders. Verification of the organisation’s online 
presence, including websites and social media, forms part of this process. 

All documents are stored in the shared Drive under three categories: Verified, Pending, or Not 
Verified. Any unresolved verification concerns are escalated to the Board of Advisory (BoA) for 
review. 

3.6 Contracts, Disbursement, and Reporting 

 



Before any funds are transferred, the partner organisation must sign an official Agreement for 
Cooperation. Once approved, an official cooperation agreement is signed, and funds are usually 
released in two installments: 50% upon signing and 50% after submission of a satisfactory 
midterm report.This staggered payment structure serves as a risk-management measure, allowing 
Students for Children  to verify progress and documentation before disbursing the remaining 
amount. Depending on the height of the demanded budget, the funds can also be released in three 
installments. 

Grantees are required to provide receipts and photographic evidence for all purchases. During 
implementation, partners submit monthly updates during the first three months, followed by 
updates every two to three months until project completion. 

Upon completion, each organisation submits a final report, which includes a short narrative, 
completed KPI form, financial statement, and at least ten photos (and one video if available). 
Post-project monitoring continues for up to a year to measure sustained outcomes. 

3.7 KPI and Monitoring Improvements 

In 2025–2026, Students for Children will re-establish a unified KPI and monitoring framework 
to ensure consistent and measurable reporting across projects. Key performance indicators will 
possibly, dependent on the type of project, include: 

● The number of direct child beneficiaries, disaggregated by age and gender; 
● School days regained through improved attendance, particularly for girls; 
● Tangible outputs such as books, desks, or beds delivered; 
● Percentage of funds spent in accordance with the approved budget; 
● Degree of community involvement and local leadership participation; 
● Existence of a sustainability or maintenance plan. 

Monitoring tools will include a standardised KPI spreadsheet, a narrative report template, and a 
photo and receipt checklist. Each project will have a predefined reporting timeline outlined in the 
contract. All KPI summaries will be integrated into the Annual Report to improve transparency 
and comparability across projects, and to provide clear, accessible information for donors, 
project partners, and the Board. 

3.8 Communication and Transparency 

All communication with project partners will follow a standardised format to ensure 
professionalism and clarity. Predefined email templates are used for acknowledgements, 
information requests, acceptance or rejection notices, and payment confirmations. 

The project inbox is organised into structured folders with clear status labels, and website 
updates will specify annual submission deadlines to manage applications efficiently. The Board 

 



of Advisory will review high-risk projects, larger grants, and the Annual Report before 
publication to ensure quality and compliance. 

3.9 Risk Management and Contingency 

A small contingency reserve of up to €500 per policy year – roughly 5–10% of the expected 
annual project expenditure – is maintained to address justified cost overruns or necessary 
top-ups, subject to Board approval and proper documentation. In addition, strong documentation 
and archiving are key risk-management tools: all project documents (proposals, contracts, 
receipts, KPI forms, photos) must be stored in Drive in a dedicated folder for each project within 
the main “Projects” directory. Final project reports must be submitted at least four weeks before 
the drafting of the Annual Report to allow sufficient time for verification and compilation. 

3.10 Implementation Timeline 

The first project was selected and contracted in December 2025, with implementation and 
monthly monitoring continuing through February 2026. The second selection round will take 
place in March 2026, conditional on fundraising progress. Midterm reporting and second 
disbursements will occur between March and June 2026, followed by final reporting and KPI 
monitoring between June and December 2026. 

3.11 Final Note 

The 2026 policy year will focus on measurable educational impact and institutional 
strengthening. Building on the improvements achieved in 2024–2025—including email 
templates, the Excel-based comparison tool, and enhanced documentation—the Board aims to 
further formalise its KPI toolkit, integrate verification steps into the contract workflow, and 
ensure lasting continuity for future Boards. 

The first project of this Board year is expected to be implemented with the Dominion Rescue 
Foundation in Uganda, equipping an early-learning centre with child-friendly furniture, 
play-based learning materials, and basic scholastic supplies to strengthen school readiness for 
vulnerable children. This project will also serve as the pilot for the renewed monitoring and 
reporting framework, providing a model for all future collaborations. 

4. Fundraising 

4.1 General 

In terms of fundraising, the 2026 policy year will be geared towards finding new collaboration 
opportunities with companies as well as an increase in structural donors. We recognise the 
immense impact which previous collaborations have had on our fundraising efforts, and hope to 
replicate and strengthen these impacts for the forthcoming year. This will be done through a 

 



proactive approach, including Board members leveraging and actively communicating with their 
own connections to broaden the organisation’s outreach.  

Furthermore, we hope to enhance the efficiency of our donation system by using easily 
accessible methods for donations such as card readers at our events as well as QR codes or even 
physical tip jars. This will work to ensure that any and all donations which donors are willing to 
give will be able to be accepted, thereby hopefully increasing donations at our events.  

Finally, we are hoping to collaborate extensively with other organisations within our student 
network in order to increase participation at our events as well as create more fundraising 
opportunities which allow us to remain within our budget.  

4.2 Donations 

The goal for this year is to continue working on increasing both structural and private donors. We 
plan to do so by highlighting the importance of structural and private donations at our events and 
making the specific impact of the donations more clear to potential donors. This can be done by 
providing examples of how even small monthly donations can have large impacts, thereby 
showing participants that they can make meaningful contributions at any amount. For example, 
connecting these to real, personal stories such as “€5/month = X exercise books per year,” 
accompanied by pictures from our projects or visuals.  We specifically want to work towards 
increasing the number of donors as opposed to the amount of donations, as this can result in a 
more sustainable and long-lasting flow of donations. In order to do this, we plan to use the above 
mentioned strategies to show that even small donations can be very important, and to thereby 
convince people to spend even under €5 per month as structural donors. This will hopefully have 
a positive effect because people may be more inclined to donate monthly if it is a small amount 
as opposed to a large one.  

4.3 Companies and Organizations 

Students for Children has had immense success with large company donations in the past which 
have been extremely beneficial to our cause. In this Board year we aim to hopefully reach a 
similar level of success. To increase our collaborations with companies as sources of both 
funding and in-kind donations, we aim to actively reach out to companies with personalized 
messages which highlight how their contributions would be used, what the extent of their impact 
could be and what benefits this could have for their company. Where possible, we will also hope 
to prioritise companies which match Students for Children’s values, such as supporting global 
goals of education, child protection and sustainability. We hope to maintain and nurture 
successful relationships created through this outreach, as we recognise the critical importance of 
these collaborations to our mission. Furthermore, we hope that this emphasis on corporate 
engagement will also positively enhance our network and visibility in the corporate community. 

 



5.  Events 
5.1 General 

For 2026, our main goal is to continue expanding our network, primarily within the student 
community but also beyond, in order to raise greater awareness of our fundraisers and the 
organisation’s goals as a whole. 

Building on the strong foundation laid by the previous board, our annual event goal remains 
focused on four main subgoals: maintaining and expanding partnerships with study associations, 
establishing Students for Children as a core study organisation in the University’s sphere, 
reaching a broader audience, as well as experimentation and innovation regarding events.  

Building on our successful collaborations with student initiatives, student associations, annual 
sponsors, and hospitality establishments, this year we aim to pursue a more intentional direction 
and outreach strategy, alongside a more creative approach to events. Having a Dutch speaking 
Board member who was born and raised in Amsterdam, we plan on making the most out of their 
connections and knowledge, while also the rest of the Board’s ideas and network. Creativity, 
collaboration, and community engagement will be the pillars of our 2025–2026 events strategy. 

5.2 Event Strategy 

Our strategy this year is built on continuity, innovation, and outreach. We will maintain two out 
of the three subgoals set by the previous Board while adding a new focus on creativity and 
inclusion through the help of additional volunteers that would like to support our goals, as well 
as through establishing new collaborations with different study associations and external 
organisations. Our events will continue to raise both funds and awareness for Students for 
Children’s mission of supporting education development projects worldwide. 

5.2.1 Reaching a broader audience 

Following last year’s efforts to reach young professionals, we are expanding this target group to 
include the broader public, aiming to strengthen our community presence outside the university 
sphere. In particular, we plan to engage with grassroots organizations, local collectives, and 
establishments such as coworking spaces, community centers, and professional networks. 
Additionally, we are planning to work with youth-led movements, creative hubs, and 
organizations that focus on young professionals and wider community groups. Movie nights 
co-hosted by cultural film associations, panel discussions, as well as a wine-tasting evening with 
a local, Dutch wine producer and export are some of our ideas! 

Previous plans, such as the Sip and Paint event with Go Abstract, Kintsugi Workshop, and 
Charity Yoga, provided valuable insight into the challenges of external collaborations. Although 
these events did not materialise due to limited ticket sales, short promotion times, and 

 



organisational capacity, we have learned from these experiences and implemented the previous 
Board’s advice. 

This year, when targeting young professionals, we will: 

● Ensure events are planned well in advance with adequate promotion (2–3 months). 

● Set accessible ticket prices (€10–€20) suitable for our audience. 

● Collaborate with volunteers and study associations to manage logistics, marketing, and 
administration. 

In general, we will also aim to:  

● Organise smaller, more manageable creative events such as Movie Nights, Wine Tastings, 
and Dance Classes, which are affordable, interactive, and open to both students and 
non-students. 

Through these steps, we hope to attract a more diverse audience and establish long-term 
relationships with local partners and attendees. 

5.2.2 Educational Collaborations and Professional Panels 

This year, we are redirecting our educational focus toward knowledge-sharing and dialogue by 
organising panel talks with professors, educators, and professionals working in the field of 
children’s education and NGOs. These panels will serve as a platform to exchange ideas, share 
experiences, and inspire both students and young professionals to contribute to educational 
development initiatives. 

By introducing these discussion-based events, we aim to broaden our intellectual network, 
strengthen our credibility as a student-led NGO, and create a space for collaboration between 
academia, practitioners, and the public. 

5.2.3 Study Associations and University Collaborations 

Maintaining partnerships with study associations remains essential to Students for Children’s 
success. Our collaborations with university-based groups have proven effective for fundraising, 
visibility, and community engagement. 

Building on previous successes such as the Valentine’s Day Rose Sale and Annual Bake Sale, we 
will continue to partner with associations like the Study Association of European Studies (SES) 
to co-host events throughout the academic year. These collaborations not only strengthen our 
presence among students but also create valuable opportunities to recruit motivated volunteers 
and future Board members. 

 



Additionally, we will explore new partnerships with other associations and university 
departments to expand our academic and social reach. So far we have furthered and strengthened 
our existing ties  with the Green Office, and added a new one on the list,  the Fashion Luxury 
Society (FLS). We collaborated with both of these associations for our Garage Sale event in 
November, where volunteers from all three entities took turns volunteering and helping the 
overall organisation and smooth running of the event. 

5.2.4 Innovation and Creativity in Events 

A major focus for our 2026 strategy is innovation. This means not only maintaining what works 
but also experimenting with fresh ideas. By hosting events like Movie Nights, Wine Tastings,  
and Panel Talks, we aim to diversify our fundraising activities and attract a wider audience. 
Additionally, we intend to develop  a new system of occasional volunteers. We have been 
receiving many inquiries regarding people being interested in volunteering with us. For now, we 
are accepting volunteers from our collaborators, but we are seeking to expand to volunteers from 
the general public and/or students. 

These events will blend fun, creativity, and purpose, helping Students for Children stand out as a 
vibrant, student-driven NGO. In doing so, we hope to create a stronger emotional connection 
with our supporters and encourage continued engagement. 

6. Marketing 

Our cooperation with other associations will be a main point of the new Board as this allows for 
bigger events with more participants and funding as well as different approaches.  

6.1 Website 

In 2026, our website will have renewed importance with more frequent updates, such as the 
timeline of our projects and recent developments. Some of our objectives focus on utilising it as 
a practical and procedural means of facilitating our connection to collaborators. For that, we aim 
to develop a Partners page, which will highlight the associations we are currently working with. 
This will enhance the legitimacy of Students for Children, as well as promote our collaborations. 
Furthermore, we will add more information on our project selection procedure and the 
requirements for collaboration. This will make the application procedure more efficient and 
transparent to assure certainty to applicants. Also, this will simplify the process to the Projects 
coordinator and will be realised with their constant input. 

6.2 Social Media 

Our presence in social media is a means to achieve the goal of engaging with our community. 
Therefore, it should align with our outreach strategy of fostering a meaningful connection with 
our supporters and other collaborators. For that, we will remain active and focus on transparency 

 



over our projects and funding. This will be done through sharing the costs of projects, how much 
each event raised and following the steps to fund our goals. This will serve the purpose of 
connecting donors with the tangible impact of our efforts. Further, we shall raise awareness on 
the importance of our organisation and topics relevant to children’s education in underprivileged 
settings. As such, we will communicate our mission and positive actions to achieve it. 

Our strategies shall differ depending on the platform. Our main focus is Instagram, as the most 
used platform in our target group and by other associations. By learning from past experiences 
we can plan ahead for the future. Hence, since our platform has a limited reach, we must work 
together with others to reach new audiences. We have sustained an incremental growth in our 
Linkedin account over the years. For this year, we aim to increase our growth rate by 25%, 
which means reaching over 1.000 followers. This would be a realistic expectation based on past 
experiences. It is a valuable means to strengthen our image as a credible organisation. For 2026, 
our Facebook account will remain as a residual measure for communication. There is little 
engagement and interest in fostering this platform. Hence, our energies are better spent 
elsewhere.  

6.3 Outreach 

For 2026, our marketing campaign intends to strengthen its outreach with the goal of community 
building. This proposal intends to solidify our presence within Amsterdam and the students 
community around our initiative. To further connect with our environment and peers, we intend 
to cooperate with other student-initiatives and associations. This can boost engagement and 
awareness of Students for Children by strengthening its foundation.  

However, this cannot distance ourselves from our supporters in the Amsterdam community. For 
that, our events and campaigns should strike a balance in order to reach as many people as 
possible. This can be achieved by hosting a diversity of initiatives, through online and physical 
means. We will tackle both events with student associations and partnerships with local brands 
and companies. Therefore, Students for Children intends to continue cooperating with local 
businesses and companies.  

6.3.1 In-person/physical campaigns  

Since our online means of communication are limited and small-scale, we will embrace other 
strategies in 2026. In-person/physical campaigns can provide a new approach to reaching new 
supporters. Through visible events, such as the Linkedin Headshot Pop-up, we were able to 
connect with a wider public and make our association seen. Hence, we will strive to host events 
in places where we are able to talk and engage with others, such as cafes or communal spaces on 
the UvA campus. This will grow our initiative by departing from online strategies which do not 
lead to substantive connection and community engagement. 

 



7. Finance 

7.1 Budget  

In the past year, we amassed a substantial starting budget for this year through a combination of 
fundraising events and donations. These funds will be allocated towards our projects which will 
be chosen in the upcoming year as well as a small percentage towards further fundraising events. 
As in past years, our objective remains to keep low overhead costs to maintain our ANBI status 
and comply with our mission to prioritise our projects first and serve the greater good. This also 
includes keeping our organisational costs low, which we will do by ensuring that any costs 
endured are either essential for our functioning or work towards enhancing the efficiency or 
strategies of the organisation.  

For the upcoming year, we aim to fund at least two new projects. This would mean that we aim 
to fundraise at least €5000. In order to do so, we have created an extensive plan to host a variety 
of events which will attract a large variety of donors and contribute directly to funding the 
projects. Furthermore, we aim to strengthen existing relationships with other organisations as 
well as forging new partnerships which will help increase our visibility and could also hopefully 
lead us to be able to fund more than two projects. We anticipate that these new partnerships will 
also allow us to host events at lower or even no costs, thereby allowing us to stay within our 
budgetary constraints and maintain cost-efficiency.  

In terms of marketing, we anticipate to stay well within the low budget of previous years, as we 
are able to sustainably reuse previous marketing materials and are using social media as our main 
marketing tool. Specifically, we plan to stick to a budget of under €150 in order to allow us some 
funds for specific marketing campaigns or events, while still keeping the costs low. 

7.2 Cash Audit 

Students for Children is continually committed to financial transparency and accountability. To 
ensure this, our bank account will undergo audits by the Board of Advisors twice a year. These 
audits will provide independent checks on our financial activities and help ensure that everything 
remains legitimate. Following each event or donation, the treasurer will be responsible for 
documenting the funds raised in an income report, with the approval and oversight of another 
Board member for accountability. Furthermore, the treasurer will regularly review the bank 
account statements to identify any discrepancies and ensure the income and expense sheets are 
kept up to date accordingly.  

7.3 Financial Reservation 

The previous Board was successful in raising funds and therefore left a significant buffer for the 
2026 budget, which has provided the Board with the opportunity to work on new initiatives and 
start the year without any financial stress. In order to ensure short-term stability as well as 

 



support the long-term growth of the organisation, the Board aims to reserve at least 25% of the 
total income generated in 2026 for the upcoming Board year. The Board has chosen to lower this 
amount from the past year’s 35% goal in order to allow for the opportunity to fund additional 
projects with potentially smaller budgets. This reserved money will allow for a productive start 
for the next Board year as well as ensure that there is a sufficient budget to tackle any unforeseen 
challenges that may arise.  

8. Epilogue 

In closing, we extend our sincere appreciation to all of you for your engagement with the 2026 
Policy Plan of Students for Children. Your commitment to our mission and the value you place 
on our endeavours are deeply appreciated, and your continued support remains the bedrock of 
our work.  

In the 2026 Policy Plan, we have outlined our objectives and ambitions for the year ahead. Its 
purpose is to provide a clear and actionable roadmap, embedded with our values, for our 
collective journey toward making education accessible to children worldwide.  

We are continuously dedicated to sustaining our mission of helping children realize their full 
potential by ensuring access to high-quality, inclusive education for all and we invite you to 
support us, through advocacy, volunteering or donations. 

On behalf of the Board of Students for Children, I extend my heartfelt gratitude to all of you. 
Your partnership is at the core of our success, and we eagerly look forward to the opportunities 
and impact the future holds. Together, we can create a world where the transformative power of 
education reaches every child in need.  

With gratitude,  

Tea Šehić 

Chairwoman 
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